* K X

IDENTITY Fc

W I ) o psadstaeding o L ¥ ; .
b L s s i P, v L 4 % iy %
MRl it DA NP Bt i .hd.\i-"’m,l;.gq“wu < SEMRIAY 0T 15 o Bt AN R )



COMCET |||\ NUTRBATITY
EMOTIONAL GORELTION

diARDY
NEANNGEOL BELATIONSHIF

ENGAGE W1




U1 REINFORGING BARDS

A 360° business model to reinforce brands, from customization to licensing, including: design,
merchandising, embellishments, interactive technologies and innovative solutions for retail.




U2 MEAGAANDIDING

Base offer of products and a wide range of special made ones to customize with embellishments
and create unique products.
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3 TEGHNOCOGY

Custom made interactive technologies, from platforms to IT Solutions to connect and
dematerialize.
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JA10ENTITY oTORE

A portable retail concept for brand activation that can be your pop-up store in a matter of minutes.
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Providing or managing a digital trading tool simplifying business processes and making them
faster and more efficient.
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